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1. Mission and Objectives of the Programme 

The online Bachelor of Business Administration (BBA) programme at Assam Don Bosco University is designed to 

build a strong foundation in business principles, management practices, and entrepreneurial thinking. The 

programme aims to nurture competent, confident, and ethically responsible professionals who can contribute 

effectively to organisational success and societal development in today’s competitive global economy. 

Assam Don Bosco University seeks to create learning opportunities for young aspirants, working individuals, 

entrepreneurs, and self-employed learners who wish to gain a comprehensive understanding of business and 

management fundamentals. The curriculum of the BBA programme integrates key functional domains such as 

Marketing, Finance, Human Resource Management, and Operations, ensuring a balanced blend of theoretical 

knowledge and practical exposure. It also focuses on developing critical thinking, communication, and 

problem-solving skills essential for professional excellence. 

The BBA curriculum is designed in alignment with the UGC Regulations on Open and Distance Learning and 

Online Programmes (2020) and the National Education Policy (NEP) 2020, promoting flexibility, employability, 

and lifelong learning. It incorporates project-based learning, case studies, and industry-relevant assignments, 

ensuring learners gain real-world insights and practical competencies. 

The mission of the ADBU BBA programme is to provide accessible, affordable, and quality education through an 

innovative Online Learning (OL) platform, enabling learners to pursue higher education without geographical or 

temporal constraints. It upholds the university’s commitment to “education beyond barriers”, empowering 

students to become responsible business professionals, entrepreneurs, and leaders capable of driving 

sustainable economic and social transformation. 

 

1.1 Objectives of the Programme 

❖ Foundational Business Knowledge: Build a strong understanding of fundamental concepts in management, 

accounting, marketing, finance, human resources, and entrepreneurship. 

❖ Leadership Development: Develop essential leadership qualities to inspire, guide, and manage teams 

effectively in diverse organizational settings. 

❖ Analytical and Strategic Thinking: Strengthen the ability to analyze business problems, interpret data, and 

make sound strategic decisions in dynamic environments. 

❖ Entrepreneurial Orientation: Encourage innovation and entrepreneurial thinking to help learners identify 

opportunities and create sustainable business ventures. 

❖ Critical and Creative Thinking: Cultivate problem-solving and decision-making skills to address real-world 

business challenges with creativity and confidence. 

❖ Professional Communication: Enhance written, verbal, and interpersonal communication skills for effective 

business interactions, presentations, and negotiations. 

❖ Global and Societal Awareness: Develop an understanding of global business environments, cultural 

diversity, and the importance of social responsibility in business practices. 

❖ Ethical and Value-Based Approach: Instill professional ethics, integrity, and social responsibility to promote 

responsible and sustainable management practices. 

 

2. Programme Outcomes 

❖ Leadership and Managerial Competence: Graduates will exhibit foundational leadership and management 

skills, enabling them to coordinate teams, manage operations, and contribute to organizational effectiveness. 
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❖ Comprehensive Business Understanding: Learners will gain an integrated knowledge of core business areas 

such as marketing, finance, human resource management, and operations, facilitating informed and practical 

decision-making. 

❖ Analytical and Problem-Solving Ability: Students will develop the capacity to analyze business situations, 

identify challenges, and propose creative and effective solutions. 

❖ Effective Communication and Teamwork: Graduates will demonstrate proficiency in professional 

communication, presentation, and collaboration, essential for working productively in diverse business 

environments. 

❖ Entrepreneurial and Innovative Mindset: Learners will cultivate entrepreneurial thinking, innovation, and 

adaptability to identify and pursue business opportunities in a competitive landscape. 

❖ Global and Societal Perspective: Exposure to global business practices will prepare students to operate 

responsibly in multicultural and international contexts while understanding the socio-economic dimensions of 

business. 

❖ Ethical and Responsible Conduct: Graduates will uphold integrity, accountability, and ethical values in their 

professional actions, contributing to sustainable and responsible business practices. 

The BBA programme aims to prepare learners with the knowledge, skills, and professional attitude necessary 

to succeed in a rapidly changing business environment, empowering them to become capable managers, 

entrepreneurs, and socially responsible citizens. 

3. Relevance of the Programme with the Mission and Goals of Assam Don Bosco University 

The online Bachelor of Business Administration (BBA) programme is closely aligned with the vision, mission, 

and goals of Assam Don Bosco University (ADBU). It reflects the University’s commitment to delivering holistic, 

value-based, and career-oriented education that empowers learners to become competent, ethical, and 

socially responsible professionals. 

3.1 Vision 

The vision of Don Bosco University is to mould young persons into intellectually competent, morally upright, 

socially committed, and spiritually inspired citizens, serving India and the world through holistic and 

personalized education. 

The BBA programme embodies this vision by:​
❖ Providing accessible and flexible higher education opportunities to learners from diverse social and 

economic backgrounds, especially those from the North-Eastern region.​
❖ Integrating technical, managerial, and ethical dimensions of education, ensuring that academic learning is 

complemented with values and professional conduct.​
❖ Offering an employment-oriented curriculum that builds competence in business management and 

entrepreneurship aligned with current industry requirements.​
❖ Encouraging research-based and project-driven learning to enhance analytical and decision-making abilities 

among students.​
❖ Promoting socially responsible education, equipping learners to contribute meaningfully to the economic 

and social development of their communities.​
❖ Fostering international outlook and collaborations through exposure to global business trends and 

intercultural understanding. 
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The programme also resonates with the spirit of the University emblem: 

●​ The Cross reflects ethical grounding and spiritual inspiration; 

●​ The Profile of St. John Bosco represents the University’s unique educational philosophy; 

●​ The Book stands for commitment to academic and professional excellence; 

●​ The Rays of the Rising Sun symbolise progress, innovation, and social contribution; 

●​ The motto ‘Carpe Diem’ (Seize the Day) inspires every learner to make the best use of learning 

opportunities and pursue excellence in life and career. 

3.2 Mission 

ADBU’s mission is to create an environment of stimulating intellectual dialogue across disciplines and to 

harvest knowledge through high-quality teaching, research, and extension activities, thereby developing 

leaders who can guide society with vision and integrity. 

The BBA programme contributes directly to this mission by:​
❖ Encouraging interdisciplinary learning that combines business management, communication, economics, 

and technology.​
❖ Offering quality instruction and experiential learning through projects, case studies, and digital learning 

tools.​
❖ Developing future-ready professionals who can assume leadership roles in diverse business and social 

sectors.​
❖ Promoting research orientation and innovation at the undergraduate level to build analytical and creative 

capacities. 

3.3 Goals 

ADBU’s goal is to achieve its vision by developing innovative, updated, and contextually relevant programmes, 

fostering interactive and experiential learning environments that prepare students for the challenges of 

globalization. 

In alignment with these goals, the BBA programme aims to:​
❖ Continuously update its curriculum to reflect emerging business trends, technological advancements, and 

market needs.​
❖ Engage students and faculty in interactive, collaborative, and experiential learning through online platforms, 

case studies, simulations, and real-world projects.​
❖ Build a community of lifelong learners capable of contributing to a global network of knowledge-sharing and 

entrepreneurship.​
❖ Equip learners with a competitive edge in both domestic and international job markets through practical 

skills and value-based education. 

In essence, the Online BBA Programme of Assam Don Bosco University is a reflection of the University’s 

broader commitment to “education beyond barriers”, aimed at creating leaders who combine competence 

with compassion, professionalism with ethics, and ambition with social consciousness. 
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4. Nature of Prospective Target Group of Learners 

Assam Don Bosco University (ADBU) is dedicated to providing accessible, flexible, and quality business 

education to learners from diverse social, economic, and geographical backgrounds. Guided by its philosophy 

of “Education Beyond Barriers,” the online Bachelor of Business Administration (BBA) programme is designed 

to build strong foundational knowledge and managerial capabilities among learners aspiring to pursue a 

successful career in business, management, or entrepreneurship. 

The programme integrates essential areas of management such as marketing, finance, human resources, 

operations, business communication, and entrepreneurship, ensuring that learners develop both academic and 

practical competence required in today’s fast-evolving business world. 

The ADBU BBA Programme is ideally suited for the following categories of learners: 

❖ School Graduates and Young Aspirants who wish to build a strong foundation in business and management 

studies as a pathway to professional careers or higher education such as an MBA. 

❖ Working Individuals and Early-Career Professionals who seek to enhance their managerial, administrative, or 

entrepreneurial skills while balancing professional and personal commitments. 

❖ Entrepreneurial Learners and Family Business Successors who aim to acquire systematic knowledge of 

business operations, finance, and marketing to effectively manage and expand their ventures. 

❖ Learners from Rural and Remote Areas who have limited access to conventional higher education 

institutions but aspire to pursue a degree in management through an online mode. 

❖ Women Learners who wish to strengthen their career prospects, gain confidence, and acquire business and 

leadership skills to become self-reliant and professionally empowered. 

❖ Learners with Career Transition Goals who intend to shift from technical or non-business fields into 

managerial or business-oriented roles through structured and applied business education. 

The Online BBA programme at ADBU is crafted to meet the diverse educational and professional needs of these 

groups. It offers a learner-centric, industry-aligned, and flexible learning environment that nurtures 

employability, innovation, and entrepreneurship—empowering students to grow as responsible and capable 

business professionals in both national and global contexts. 

5. Appropriateness of the Programme to be Conducted in Online Learning Mode to Acquire Specific Skills and 

Competence 

The Bachelor of Business Administration (BBA) programme of Assam Don Bosco University (ADBU) has been 

carefully designed to develop learners’ conceptual understanding, analytical thinking, and practical business 

skills through the Online Learning (OL) mode. The instructional design of the programme ensures that learners 

are actively engaged in the learning process, promoting independent, flexible, and application-oriented study. 

The Online Learning system at ADBU is learner-centric, focusing on active participation, flexibility, and 

self-paced progress rather than passive classroom instruction. All teaching-learning activities adhere to the 

UGC Online Learning Regulations, 2020, ensuring high academic standards, technological integration, and 

learner support throughout the programme. 

ADBU adopts a multimedia-based instructional approach, incorporating a combination of text, audio, video, 

and interactive content to enrich the learning experience. 
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Instructional Design and Content Development 

The digital Self-Learning Materials (SLMs) for the BBA programme are developed following the principles of 

self-directed and experiential learning. The curriculum is designed in line with the recommendations of the 

Madhava Menon Committee Report (2011), ensuring academic rigor and industry relevance. Each course is 

periodically reviewed and updated to reflect evolving business trends and technological advancements. 

The SLMs of the BBA Programme possess the following distinctive features: 

❖ Self-Explanatory and Self-Contained: The study materials are structured in a self-instructional format, 

enabling learners to understand business concepts and management principles without needing extensive 

external assistance. 

❖ Self-Directed: The SLMs provide systematic guidance, examples, and learning cues that allow learners to 

plan and manage their study schedule independently. Each unit follows a logical progression with simplified 

explanations, visuals, and case-based illustrations to enhance comprehension. 

❖ Self-Motivating: The materials are designed to sustain learner interest by linking theoretical content with 

real-life business applications. They encourage reflection, curiosity, and application-based thinking to make 

learning purposeful and engaging. 

❖ Interactive and Evaluative: The SLMs include built-in elements such as “Let Us Know”, “Check Your Progress”, 

“Illustrations”, “Case Studies”, and “Model Questions” to promote active learning and self-assessment. These 

features help learners evaluate their understanding, reinforce key concepts, and maintain motivation 

throughout the course. 

Online Learning Pedagogy and Skill Development 

The Online BBA programme uses digital learning tools such as recorded video lectures, interactive assignments, 

discussion forums, and online assessments to simulate an engaging academic environment. Learners are 

guided by faculty and mentors through virtual sessions, feedback mechanisms, and continuous evaluation 

processes. 

Through this comprehensive and interactive Online Learning model, the BBA programme enables learners to 

acquire and strengthen specific skills and competencies such as: 

●​ Managerial and administrative abilities 

●​ Analytical and decision-making skills 

●​ Effective communication and teamwork 

●​ Entrepreneurial thinking and innovation 

●​ Ethical and socially responsible business practices 

By combining pedagogical flexibility, technological innovation, and academic excellence, ADBU’s Online BBA 

Programme ensures that learners develop the professional competence, confidence, and adaptability needed 

to thrive in today’s dynamic and digitally driven business world. 
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6. Instructional Design 

The curriculum of the Bachelor of Business Administration (BBA) programme at Assam Don Bosco University 

(ADBU) has been thoughtfully designed with expert inputs from academicians, industry professionals, and 

subject specialists from reputed institutions such as Gauhati University, Assam University, and other prominent 

universities. Their collective expertise has ensured that the BBA curriculum remains academically rigorous, 

industry-relevant, and pedagogically sound. 

During the formulation of the curriculum, reference was made to the UGC Model Curriculum for BBA, syllabi 

from leading national universities, and the recommendations of the Madhava Menon Committee Report 

(2011) to ensure compliance with quality standards and the UGC (Open and Distance Learning and Online 

Programmes) Regulations, 2020.​
(The structure of the BBA Programme and the detail syllabus s placed in Annexure-I ) 

To facilitate effective learning in the Online Learning (OL) mode, the following instructional components and 

learner support mechanisms are incorporated: 

❖ Self-Learning Materials (SLMs) 

The BBA programme provides well-organized Self-Learning Materials developed by experts in management and 

business education. The SLMs are written in a self-instructional format, ensuring that learners can study 

independently and understand the subject matter without constant instructor assistance. 

Learners can access e-SLMs, past examination papers, and reference materials through the university’s 

Learning Management System (LMS) and the official university website. The content covers theoretical 

foundations as well as practical applications, supporting the development of essential business skills. 

❖ Online Counselling and Mentorship 

The School of Commerce and Management at ADBU conducts regular online counselling sessions throughout 

each semester. These live and recorded sessions provide learners the opportunity to: 

●​ Interact directly with faculty members 

●​ Clarify doubts and receive academic guidance 

●​ Engage in discussions on key concepts and real-world applications 

Faculty members also offer one-on-one support through scheduled mentorship sessions, ensuring a 

personalized and engaging learning experience. 

❖ Multimedia Study Resources 

In addition to digital study texts, the BBA programme includes audio-visual lectures, interactive presentations, 

and short explainer videos that simplify complex business concepts. These multimedia resources are developed 

through the Electronic Multimedia Production Centre of ADBU, ensuring high-quality production and academic 

accuracy. 

All multimedia content is accessible through the university LMS, allowing learners to revisit lectures and 

reinforce understanding at their convenience. 
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❖ Learner Support Services 

To ensure a smooth and enriching academic journey, ADBU offers comprehensive ICT-enabled learner support 

services, including: 

●​ Access to the University’s E-Library, providing a wide range of digital books, journals, and research 

databases. 

●​ Dedicated feedback and query resolution system through the LMS, enabling prompt responses from 

faculty and administrative teams. 

●​ Online Helpdesk and Grievance Redressal Cell to address technical or academic concerns efficiently. 

●​ Periodic notifications and academic updates to keep learners informed about schedules, assignments, 

and assessments. 

Through these integrated instructional and support mechanisms, ADBU’s Online BBA Programme ensures that 

learners receive a flexible, engaging, and outcome-oriented education. The instructional design promotes 

independent learning, digital competence, and professional readiness, equipping students with the knowledge 

and confidence required to succeed in their academic and professional endeavours. 

7. Duration of the programme 

The BBA programme has Six semesters and is of minimum 3 years. The programme has 25 courses in each 

semester carrying 100 marks (70 marks for summative assessment and 30 marks for formative assessment).  

8. Credit Distribution 

As per the credit definition given in the UGC ODL/OL Regulations of 2020, the University follows the system of 

assigning 30 hours of study per credit of a course. Details Attached in Annexure-I of this Report) 

9. Faculty and Support Staff requirement: 

The University currently has 6 dedicated full-time Course Co-Ordinator and 3 Course mentors in the Discipline 

of Management. A list of faculty members and course co-ordinators against each course offered by the 

Management discipline is uploaded in the UGC DEB online application form. 

10. Specialization: 

All the courses of the BBA Programme are compulsory. The specialization courses are offered in specific BBA 

programmes of the University as Finance, Marketing and Human Resource. 

 

11. Fieldwork/Internship/Project Study: 

The objective of this component is to help the learners acquire the ability to apply multi-disciplinary concepts, 

tools and techniques to solve organizational problems and/or to evolve new/innovative theoretical frame work. 

In this way ADBU has incorporated one Minor Project and One Major Project in Semester III and Semester IV 

respectively. At the beginning the learners need to submit a Project Synopsis/Proposal of Topic/Option of their 

choice followed by a Progress Report. At the end of the term the learners need to submit the Final Report and 
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appear for a Viva. The BBA Programme has two components of this nature, the reports of which the learners 

will have to submit at the end of the Concerned semester respectively. 

12. Procedure for Admissions, Curriculum Transaction and Evaluation for BBA Programme: 

12.1 Admission Procedure: 

For admission into the BBA programme for the 2025–26 session, candidates must have successfully completed 

their Higher Secondary (10+2) or equivalent examination in any discipline from a recognized board. There will 

be no entrance test. Admission announcements will be made through the University website, newspapers, 

social media, and all other communication channels. Applicants must submit their applications along with 

adequate supporting documents such as educational certificates, mark sheets, identity proof, and a recent 

photograph. 

Upon enrollment, learners will receive self-learning materials, a registration number, programme guidelines, 

and identity cards to facilitate their academic journey. 

12.2 Continuous Admission 

❖ After completing a semester, learners must secure admission into the next semester within one month of 

the last examination of the previous semester. Admission is mandatory irrespective of whether the learner has 

appeared in the examination or received the results. Learners must maintain uninterrupted enrollment in the 

BBA programme. They will be permitted to appear in all examinations, including backlog papers, within the 

stipulated duration of the programme. 

❖ Learners who fail to enroll within the initial one-month period may still gain admission within two months 

from the last examination date of the previous semester by paying a late fine as prescribed by the University. 

❖ In exceptional cases, and under special consideration, learners may be granted admission beyond the 

two-month period, provided such admission occurs before the official notification for examination form 

submission of that semester. These cases must be supported by an individual written application citing valid 

reasons and will be subject to an additional fine. 

By ensuring a structured yet flexible admission policy, Assam Don Bosco University aims to provide a seamless 

and accessible academic experience for learners of the BBA programme, allowing them to continue their 

studies without interruption while accommodating genuine circumstances. 
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	The online Bachelor of Business Administration (BBA) programme at Assam Don Bosco University is designed to build a strong foundation in business principles, management practices, and entrepreneurial thinking. The programme aims to nurture competent, confident, and ethically responsible professionals who can contribute effectively to organisational success and societal development in today’s competitive global economy. 
	Assam Don Bosco University seeks to create learning opportunities for young aspirants, working individuals, entrepreneurs, and self-employed learners who wish to gain a comprehensive understanding of business and management fundamentals. The curriculum of the BBA programme integrates key functional domains such as Marketing, Finance, Human Resource Management, and Operations, ensuring a balanced blend of theoretical knowledge and practical exposure. It also focuses on developing critical thinking, communication, and problem-solving skills essential for professional excellence. 
	The BBA curriculum is designed in alignment with the UGC Regulations on Open and Distance Learning and Online Programmes (2020) and the National Education Policy (NEP) 2020, promoting flexibility, employability, and lifelong learning. It incorporates project-based learning, case studies, and industry-relevant assignments, ensuring learners gain real-world insights and practical competencies. 
	The mission of the ADBU BBA programme is to provide accessible, affordable, and quality education through an innovative Online Learning (OL) platform, enabling learners to pursue higher education without geographical or temporal constraints. It upholds the university’s commitment to “education beyond barriers”, empowering students to become responsible business professionals, entrepreneurs, and leaders capable of driving sustainable economic and social transformation. 
	 
	1.1 Objectives of the Programme 

	❖ Foundational Business Knowledge: Build a strong understanding of fundamental concepts in management, accounting, marketing, finance, human resources, and entrepreneurship. 
	❖ Leadership Development: Develop essential leadership qualities to inspire, guide, and manage teams effectively in diverse organizational settings. 
	❖ Analytical and Strategic Thinking: Strengthen the ability to analyze business problems, interpret data, and make sound strategic decisions in dynamic environments. 
	❖ Entrepreneurial Orientation: Encourage innovation and entrepreneurial thinking to help learners identify opportunities and create sustainable business ventures. 
	❖ Critical and Creative Thinking: Cultivate problem-solving and decision-making skills to address real-world business challenges with creativity and confidence. 
	❖ Professional Communication: Enhance written, verbal, and interpersonal communication skills for effective business interactions, presentations, and negotiations. 
	❖ Global and Societal Awareness: Develop an understanding of global business environments, cultural diversity, and the importance of social responsibility in business practices. 
	❖ Ethical and Value-Based Approach: Instill professional ethics, integrity, and social responsibility to promote responsible and sustainable management practices. 
	7. Duration of the programme 
	8. Credit Distribution 
	9. Faculty and Support Staff requirement: 
	10. Specialization: 
	All the courses of the BBA Programme are compulsory. The specialization courses are offered in specific BBA programmes of the University as Finance, Marketing and Human Resource. 
	11. Fieldwork/Internship/Project Study: 
	12. Procedure for Admissions, Curriculum Transaction and Evaluation for BBA Programme: 
	12.1 Admission Procedure: 
	For admission into the BBA programme for the 2025–26 session, candidates must have successfully completed their Higher Secondary (10+2) or equivalent examination in any discipline from a recognized board. There will be no entrance test. Admission announcements will be made through the University website, newspapers, social media, and all other communication channels. Applicants must submit their applications along with adequate supporting documents such as educational certificates, mark sheets, identity proof, and a recent photograph. 
	Upon enrollment, learners will receive self-learning materials, a registration number, programme guidelines, and identity cards to facilitate their academic journey. 
	 
	12.3 Fee Structure: 
	12.4 Curriculum Transaction and Activity Planner: 
	12.5 The Evaluation System of the Programme: 

	13. Cost Estimate of the Programme and the Provisions: 
	13.1 Programme Development Cost: 
	13.2 Quality Assurance Mechanism and Expected Programme Outcomes: 
	14.REQUIREMENT OF THE LABORATORY SUPPORT AND LIBRARY RESOURCES​​Practical Subjects in this subject can be covered with access to a computer and internet. Students may be asked to make arrangements for the same at their own cost. As per the syllabus/curriculum, there is no need for special equipment/laboratory access (other than the above-mentioned regular computer lab or internet connectivity), the same shall be arranged by students on their own which shall be notified by prior intimation. Provisions also shall be made for access to virtual labs and simulators via the student’s online study portal.  

	 
	SEMESTER 1 
	Major I: Management Concepts and Practices  
	Objective: The objective of Management Concepts and Practices course is to teach students about management functions and organizational dynamics. It also focuses on the skills and competencies required for effective managerial roles. 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 

	 
	 
	Course/ Learning Outcomes 
	At the end of the course students will be able to: 

	Suggested Readings 

	 
	Module 1: Fundamentals of Business Economics and Consumer Behaviour 
	Meaning and definition of Economics, types, nature, and scope of Economics; meaning and definition of Business Economics; its significance, advantages, and practical applications in business decision-making; and the importance of Managerial Economics in applying economic theories and tools to solve managerial and organizational problems. 
	Meaning and Definition of Consumer, Role of Consumer Behavior, Meaning and Types of Consumption, Consumption Function, Cardinal and Ordinal Approaches to Consumer Behaviour, Meaning and Types of Utility, Total Utility Vs Marginal Utility, Law of Diminishing Marginal Utility. 
	Module-2: Demand, Production, and Cost Analysis in Managerial Economics 
	Meaning of Demand, Determinants of Demand, Law of Demand, Assumption of law of demand, Demand Function, Indifference Curve Analysis of Demand, Elasticity of Demand, Significance and uses of the elasticity, Demand Estimation and Forecasting, Applications of Demand Analysis in Managerial Decision Making, Price Elasticity of Demand, Factors Affecting price elasticity of demand 
	Production Function, Significance and Classification of production function, Cost-Output Relationship, Short run and Long run production function, Law of Variable Proportions, Production with two variable inputs, Production Possibility Curve, Isoquant, Returns to scale: Law of Increasing Returns, Law of Diminishing Returns, Meaning of Cost, Production Cost, Opportunity Cost, Fixed and Variable Costs, Average and Marginal Costs, Average and Marginal Revenues, Short run and Long run Cost, Cost-Output Relationship. 
	Module-3: Market Structures and Pricing Strategies 
	Meaning and Nature of market, Characteristics of Market, Market Structure and Determinants, Forms of Market Structure, Concept of Factor pricing, product pricing, Pricing in Actual Practice, Cost Plus Pricing, Transfer Pricing. 
	Module-4: Macroeconomic Foundations and Global Trade Mechanisms 
	National Income and Income Determination, Real and Nominal GDP, Circular Flow of Income, Concept of GNP, GNP as a measure of Economic Welfare and Quality of Life 
	Meaning of Money, Characteristics of money, Types of Money, Functions of Money, Supply of Money and Measurement, Types of Banks, Function of Bank, Function of Central Bank, Function of Commercial Bank, Terms of Trade, Factors Influencing ToT, Meaning of Exchange rate, Types of exchange rate, Fixed versus flexible exchange rates, Types of Tariff, Trade Agreement, International monetary system, IMF, World Bank, ADB. 
	 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 

	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	1.​Kaye Cathryn Berger, The complete Guide to Service Learning: Proven Practical Ways to Engage Students in Civic Responsibility, Academic Curriculum and Social Action, Free Spirit Publishing 
	2.​Barbara Jacoby, Service Learning in Higher Education: Concepts and Practices 
	3.​Patty H. Clayton, Robert G. Bringle and Julie A. Hatcher, Research on Service Learning: Conceptual Frameworks and Assessment 
	4.​Barbara Jacoby, Service Learning Essentials: Questions, Answers and Lessons Learned 
	5.​Julie A, Hatcher and Robert G. Bringle, Understanding Service Learning and Community Engagement 
	6.​Farbar Katy, Change the World with Service Learning 

	Module 1: Ethics and Business: Foundations, Decision-Making, and Managerial Challenges 
	Ethics & Business: An overview- introduction, business ethics & its issues, Arguments for & against Business Ethics, Moral responsibility & Blame, Ethical Dilemmas, Sources & their resolutions, ethical business dilemmas, importance of ethics in business, creating ethical environment in Business, establishing ethical standards.  
	Module 2: Ethical Decision making in business:  
	Challenges in ethical decision making, process of making ethical decisions, Trusteeship theory of industrial relations, Professional ethics: Introduction, ethical problems faced by managers, new skills required by managers, managing ethical conduct in modern times, Dimensions of Ethics: Managerial Egoism, Deontological, Utilitarianism and Virtue ethics 
	Module 3: Marketing, HR, and Financial Management Ethics in the Global Context 
	Marketing ethics: Role of marketing, ethics in context of global economy, normative marketing ethics, ethics beyond 4 P’s, Ethical issues in HRM: Genesis, scope, different aspect, functional areas, emerging challenges of HRM, changing role of HR professional, ethical issues, Financial Management & ethical issues: Ethical issues in financial management accounting, bank frauds, insurance sector frauds, ethical issues in nationalized banks. 
	Module 4: Corporate Social Responsibility and Sustainable Business Practices 
	Corporate Social Responsibility: Meaning and Definition of Corporate Social Responsibility (CSR); History and Evolution of CSR; Carroll’s Pyramid of CSR; Concept of Triple Bottom Line; Effects of Organisational activity; Principles of CSR- Sustainability, Accountability, Transparency, CSR in not-for-profit organisations. 
	 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 


	Objective: This course is intended to introduce the students to marketing research: the effective gathering, development and use of information about market and their component consumers and competitions. It addresses the use of marketing research as an aid to making marketing decisions specially how the information used to make marketing decisions is gathered and analyzed. 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 


	 
	Multi-disciplinary 2: INDIAN ECONOMY (3 Credits – 45 Hours) (L-T-P: 4-0-0) 
	 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	CO1:  ​Define the features of the Indian Economy. (Remembering) 
	CO2:  ​Illustrate the policy regimes of the Indian Economy. (Understanding) 
	CO3:  ​Identify the growth, development and structural changes of the Indian economy over the years. (Applying) 
	CO4:  ​Compare the sectoral trends – growth, performance and issues. (Analysing) 

	Module 1: Basic numerical aptitude  
	Averages; Percentage and Ratio & Proportion  
	Module 2 Equations and line segments 
	 Linear equations, Quadratic equations, Equation of Straight Line, Line Segment, Section Ratio and Gradient of a Line.  Commercial Mathematics - Profit & Loss, Computation of Interest, Annuities, Mensuration.  
	Module 3 Introduction to Data Analysis 
	Organizing, grouping, classifying, tabulation and graphical representation of numerical data, Introduction to Measures of Central Tendency and Measures of Dispersion.  
	Module 4 Advanced Mathematical Applications  
	Set Theory and its application, Permutation and Combination, Matrix Algebra.  
	Module 5:  
	Concept of probability, Meaning, definition, and applications of probability, introduction to linear programming- simplex method, Inventory models- determining EOQ and EOQ with price breaks. 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	Objective: Service Learning will aim to support the development of basic skills among the students namely, critical and creative thinking, reflection, communication, collaboration, information literacy, and social skills. The emphasis will be on active civic participation. As the students will actively involved in a wide range of experiences, which will benefit both the community at large and the students in particular and in the process the goals of the curriculum shall be achieved 


	Module 1: Introduction to Marketing  
	Core concepts of Marketing and Marketing Management, Changing Marketing Environment, Orientation of companies towards the marketplace- production, product, selling, marketing- concepts, introduction to 4Ps of marketing mix, understanding the concept of Value, Strategic Business Unit, Mission, internal environment, external environment, Marketing Plan and its constituents 
	Module 2: Consumer behaviour and dealing with competition 
	Consumer and Consumer Behaviour, Factors influencing consumer behaviour, Consumer buying decision process, Business markets vs consumer markets, Market Segmentation, Targeting and Positioning, Identifying and Analyzing competitors, Competitive Strategies of Market Leaders, Market Challengers, Followers and Nichers. 
	Module 3: Product and Pricing Decisions 
	Product Classifications, Goods and Service Differentiation, Product Mix, Product Line analysis, Product Life Cycle, Packaging, Definition of new product, new product development-process, success and failure, Price setting procedure, Adapting the price – Promotional Pricing, Discount Pricing, Differentiation Pricing, Geographical Pricing, Product Mix Pricing, Price Changes – initiation and response. 
	Module 4: Distribution Channel and Promotion Decisions 
	Introduction to Distribution Channel and its members, Functions and Levels of distribution channels, Channel design steps, Selecting and evaluating channel members, Channel conflicts, Retailing, Channel logistics – objectives and major decisions, Communication process, Steps in developing effective communication, Communication Mix and Characteristics, Introduction to Advertising, Developing an effective advertising program. 
	Module 5: Fundamentals of Branding  
	Introduction to branding: definition, importance, and evolution, the role of brands- consumer & firms, brand equity, brand power, cobranding, luxury branding, brand equity models- Brand asset Valuator models, Brandz model of brand strength, Brand resonance model, Management of brand equity. 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 

	Airline Industry – Scope, Types. Scheduled and Non-Scheduled Flights; Air Cargo Transport – Economic and Social impact; Regulatory Bodies; Key Performance indicators. 
	Module II: Fundamentals of Aviation Industry (12 Hours) 
	Airline Profitability, Main Industry, Characteristics of Passenger airlines, Service Industry – Characteristics. 
	Module III:Organisational Structure (12 Hours) 
	Airline Alliances, Development of commercial airlines, Deregulation – Impact of Deregulated Airline industry, Organizational Structure, Types of Airline Personnel, Flight crew and Cabin Crew Training, Organizational Culture.  
	Module IV: Airport and services (12 Hours) 
	Airports – Personnel, Processing Passengers and Freight, Airport Security, Air Navigation Services, Air Traffic Control, Airplanes – Manufacturers – Types of Aircraft. 
	Module V: Safety and Security (14 Hours) 
	Air Safety and Security, Role of Regulatory Agencies, Airside Safety, Culture of Safety, Issues in Air safety, Accident and Incident Investigation, Future of Airline Industry 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 


	 
	Module 1: An Introduction and Analysis of Financial Statement 
	Finance: nature & scope, function, Financial Goal:  Profit Maximization Versus wealth maximization; Finance decisions by the firms, Basic concepts of Sources of Funds Long term sources and short-term sources. 
	Financial Statements analysis- Analysis and interpretation of Financial Statements using the Ratio Analysis. 
	Module 2: Investment Decisions: 
	Time Value for Money, Future value and Present Value of single cash flow, an uneven cash flow and annuity, Capital Budgeting Decisions: Nature and type of investment decision, Investment   Evaluation   Criteria NPV, IRR, Profitability Index, Payback period, ARR, Cost of Capital: Determining components of cost of debt, preference capital, equity capital, Weighted Average Cost of capital (WACC) 
	 Module 3: Financing Decisions 
	Theories of Capital Structure: Net Income Approach, Net Operating Income Approach, Traditional Approach, Modigliani and Miller (MM) Theory with and without corporate taxes.  Operating and Financial Leverage, EBIT EPS Analysis 
	 Module 4: Dividend Decisions and Working Capital Management 
	 Dividend Decision: Relevance of dividend, Walter’s Model, Gordon’s Model; MM Hypothesis, basic concept of dividend payout methods- cash dividend, bonus shares; stock split and share buyback, Working capital policy, Cash Management, Credit management, working capital financing. 
	Module 5: Mergers and Corporate restructuring  
	Introduction to mergers, Acquisition and restructuring, Merger amalgamation, Acquisition and takeover, Financing mergers and Acquisition, Merger Negotiation, Corporate restructuring.   
	Course/Learning Outcomes 
	At the end of the course students will be able to: 

	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	CO1:   ​Acquaint with the knowledge of emotional intelligence and its importance to personal and professional success. (Knowledge) 
	CO2:   ​Recognize four domains of Emotional Intelligence (Analyse) 
	CO3:   ​Employ the emotions for better decision making (Applying) 


	Minor 1: BUSINESS COMMUNICATION  
	Objective: The course helps students develop new perspectives and adapt to the evolving demands of business communication in a rapidly changing world shaped by technology and globalization. It aims to enhance proficiency in both verbal and non-verbal communication, with a focus on cross-cultural understanding and long-term skill development. Additionally, the course fosters personality growth and improved communication competencies. 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	CO1. Explain and illustrate various aspects of business communication, Determine the different types of reading, summarize the various conversation skills (Understanding) 
	CO2. Develop and apply the spirit and skills of business communication (Applying)  
	CO3. Interpret the different forms of Written business communication (Applying) 
	CO4. Examine the different forms of negotiation skills and business etiquettes(applying) 
	CO5. Analyse the barriers and distinguish among the various types of communications (Analysing) 
	CO6. Synthesize the Presentation skills for effective business communication. (Creating) 

	Suggested Readings 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	CO1:  ​Apply matrices in business and economic models (Applying) 
	CO2:  ​Illustrate the use of differentiation in business and economic models. (Applying) 
	CO3:  ​Identify the methods of calculating interest rates (Applying) 
	CO4:  ​Summarize data sets using descriptive statistics (Understanding) 

	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	CO1:   Explain the objectives & scope of financial management in context of business (Remembering) 
	CO2:   Apply the concept of time value of money (Applying) 
	CO3:   Evaluate investment opportunities using the capital budgeting process (Evaluating) 
	Objective: The objective of this paper is to provide the students an insight into the various fundamental concepts of human resource management and organizational behaviour and its relation to other activities in an organization 

	 
	Module I: Importance of Human Resource Management (12 hours) 
	Meaning, Nature and Scope, Functions and Role of HR Manager; Advisory  and  service  function  to  other  department; HRM function planning;  objectives  and  policies,  organizing the HRM department 

	Module II: Procurement and Development Functions: (12 hours) 
	Job Analysis, Job description, job specification, staffing functions: recruitment, selection, interview, training, placement and induction  

	 
	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	4. Harold Koontz & Heinz Weihrich, Essentials of Human Resource Management, Tata Mc Graw Hill. 
	5. Stoner, Freeman, Gilbert Jr., Human Resource Management, Prentice Hall. 

	COURSE/LEARNING OUTCOMES​ 
	After learning this course, the students will be able to: 
	CO 1:​Define the fundamentals of website marketing. (Remembering) 
	CO 2:​Explain the fundamentals of search engine technology (Understanding) 
	CO 3:​Interpret the various types of social media marketing. (Applying) 
	CO 4:​Analyze the models of digital marketing (Analyzing) 
	CO 5:​Evaluate the web analytics and social media analytics (Evaluating) 

	Monopolistic Competition: features, demand and cost, short-run and long-run equilibrium, and excess capacity. 
	Oligopoly: Cournot’s model, kinked demand curve model, dominant price leadership model, and prisoner’s dilemma; applications of market models in managerial decision-making. 
	Module IV (20 Hours) 
	Factor Market and Resource Allocation: demand for a factor by a firm under marginal productivity theory (perfect competition in the product market, monopoly in the product market); market demand for a factor; supply of labour and market supply of labour; factor market equilibrium. 
	Investment and Risk Analysis: introduction to capital budgeting, decision-making under uncertainty, and role of business decision analysis in optimal allocation of resources. 
	Mapping of COs to Syllabus 
	Whistle blowing: Kinds of Whistle blowing, Marketing truth and advertising: Marketing, Advertising, Truth and advertising, Allocation of moral responsibility in advertising Trade secrets, corporate disclosure, insider trading: Trade secrets, corporate disclosure, insider trading Accounting, finance Affirmative action, Ethics and Environment 


	Module IV (20 Hours) 
	Corporate Social Responsibility: Meaning, Evolution of Corporate Social Responsibility, Limits of Corporate Social Responsibility, Voluntary Responsibility Vs. Legal requirements, Profit maximization vs. social Responsibility,  Socially Responsive Management: Strategies of response, formulating socially responsive strategies, Implementing social responsiveness,  Financial incentives for social responsibility, Role of self regulation in discharge of social responsibility.  
	Case studies on Indian companies like Tata, Godrej etc related to Corporate Social Responsibility 

	 
	Course/Learning Outcomes 
	After learning this course, the students will be able to: 
	CO1:  ​Define Business Ethics and best practices of business ethics (Remembering) 
	CO2:  ​Explain the various Corporate Social Responsibilities (Understanding) 
	CO3:  ​Plan the need and importance of corporate and professional responsibility (Applying) 
	CO4:  ​Analyse the corporate governance frameworks (Analyzing) 

	 
	Suggested Readings 
	1. Crane. A., Business Ethics: Managing Corporate Citizenship and Sustainability in the Age of Globalisation, Taxmann Publishing House.  


	 
	Major 10:MTPO0106: PRODUCTION AND OPERATIONS MANAGEMENT (4 credits- 60 hours) (L-T-P: 4-0-0) 
	Objective: This course aims at acquainting the students with the functions of production and operations management and basic issues and tools of managing production and operation functions of an organization. The course also intends to provide the students a system theoretic view on project management and helps develop an understanding on why today’s organizations are cultivating a formal project management process to gain competitive advantage.  
	 
	Module I: Introduction and Work Study (15 hours) 
	Introduction to Production and operations management- Meaning   and  scope,   subdivisions  of  work   study  –  Method/Motion   study  and  Work Measurement 

	Module II: Plant Location and layout (15 hours) 
	a)​Objectives, Locational factors, Economics of plant location 
	b)​Meaning, objectives and types of plant layout and their relevance to mass, batch and job- order production systems. 
	c)​Systematic Layout Planning (SLP) procedure  

	Module III: Product design and Development and PPC (15 hours) 
	a)​Meaning of product, Product life cycle (PLC) and Product mix  
	b)​Decisions    to    be    taken during product development and design  
	c)​Procedure for product development and design  
	d)​Value of  a  product  –  its  meaning,  Value  Analysis  (VA)  –  its  objectives, procedure  and example, Simplification and Standardization. 
	e)​Meaning and Objectives of PPC, Effects of types of production 

	Module IV: Project Management (15 hours) 
	a) ​Project management framework, Project management processes, Cost and Time management, Project integration management, Project risk management, Project Quality management, Project communication management. 

	 
	COURSE/LEARNING OUTCOMES 
	At the end of the course students will be able to: 
	CO1:    To define a production system. (Remembering) 
	CO2:    To explain the tools and techniques to measure work study, motion study. (Understanding) 
	CO3:    To demonstrate the procedure for product development and design. (Applying) 
	  CO4:    To compute project completion time and Analyse and evaluate project risk management techniques. (Evaluating) 

	 
	Suggested Readings  
	1.   Adam, Ebert, Production and Operations Management, PHI. 
	 2.    R. Panneerselvam, Production and Operations Management, PHI. 
	Objective: The objective of this paper is to acquaint the students with the concepts and tools of supply chain management and logistics as relevant for an international firm. 


	 
	Module I: Basic Framework (12 hours) 
	Concept of supply chain management (SCM); SCM and trade Logistics; Business view of SCM; Push and pull of SCM; Decision phases; Impellers and drivers in SCM Process views of SCM, planning and operations; Supply chain modeling; Role of Relationship marketing in SCM; managing relationships with suppliers and customers; Designing strategic distribution network; Factors influencing distribution network. 

	Module II: Supply Chain and Information Management Systems (12 hours) 
	Purchasing Process- Strategic role of purchasing in the supply chain and total customer satisfaction; Types of purchases; Purchasing cycle; Supplier selection and evaluation; Vendor development; Importance of information management; Distribution and sharing of information; Information Technology as a platform for effective and efficient supply chain management 

	Module III: Logistic System (12 hours) 
	Concept, objectives and scope of logistics; System elements; Inbound and Outbound logistics. Reverse inventory, Value added role of logistics, Logistics interface with manufacturer and marketing, Packing, Marking, Just in time concept; Third party logistic outsourcing–challenges and future directions 

	Module IV: Transportation (12 hours) 
	Importance of effective transportation system; Service choices and their characteristics; inter- modal services; Transport cost characteristics and rate fixation; Carrier selection determinants and decision; Structure of Shipping: World seaborne trade; international shipping - characteristics and structure ;Liner and tramp operations; Liner freighting; Chartering-Types, principles and practices 

	Module V: Warehousing and Inventory Management (12 hours) 
	Warehousing And Marketing Strategy; Objectives and functions of warehousing; Warehouse Strategies; Material handling equipment and material mobility Warehousing evaluation and requirements 
	Inventory management-inventory categories, EOQ, LT, ICC; Inventory levels; Material planning and sourcing of procurement; Methods of cost reduction. 

	Course/Learning Outcomes 
	After learning the course, the students will be able to: 
	CO1:  ​Define the process of supply chain management. (Remembering) 
	CO2:  ​Demonstrate   operational   purchasing   methods   and   techniques   on   supplier management (Understanding) 
	CO3:  ​Explain the strategic importance of logistics elements  
	CO4:  ​Apply sales and operations planning, MRP and lean manufacturing  concepts. (Applying) 
	CO5:  ​Analyse the creation of new value in the supply chain for customers, society and the environment. (Analysing) 

	 
	Suggested Readings 
	1.  ​Ballau, R.H., Business Logistics Management, Prentice Hall, Englewood Cliffs. 
	2.    Bes, J., Chartering Practices. 
	3.  ​Bes, J., Dictionary of Shipping and chartering Practices. 
	4.  ​Christopher, M., Logistics and Supply Chain Management, Prentice Hall. 
	5.  ​ICAO Journal, New York., various issues. 
	6.  ​Indian Shipping and Transport, Mumbai, Various issues. 
	7.  ​Murphy, Paul R. and Donald F. Wood, Contemporary Logistics, Prentice Hall. 
	8.  ​Marks, Daniel, Shipping Cartels. 
	9.  ​Shapiro, R., Logistics Strategy: Cases and Concepts, West Publishing, St. Paul. 
	10.   Coughlan, A., Anderson, E. and Louis W. Stern, Marketing Channels, Prentice Hall. 

	Course/Learning Outcomes 
	At the end of the course students will be able to: 
	An overview of the Indian financial system, financial sector reforms: context, need and objectives; major reforms in the last decade; competition; deregulation; capital requirements; issues in financial reforms and restructuring; future agenda of reforms; Regulation of Banks, NBFCs &FIs, Salient provisions of banking regulation act and RBI Act; Role of RBI as a central banker; Products offered by Banks and FIs: Retail banking and corporate banking products. Universal Banking: need, importance, trends and RBI guidelines.  

	Module II: Emerging Technologies in Indian Financial System (12 Hours) 
	Core banking solution (CBS); RTGS, IMPS and internet banking, mobile banking, NBFCs and its types; comparison between Banks and NBFCs; payment bankers such as PayTM, Google Pay etc 

	Module III: Introduction to Financial Markets in India (12 Hours) 
	Role and Importance of Financial Markets, Financial Markets: Money Market; Capital Market; Factors affecting Financial Markets, Linkages Between Economy and Financial Markets, Debt Market- role and functions of these markets, Issue of Corporate Securities: Public Issue through Prospectus, Rights Issue, On- Line IPO, Book Building of Shares, Disinvestment of PSU, Employees Stock Options, Preferential Issue of Shares,  

	Module IV: Secondary Market in India (12 Hours) 
	Introduction to Stock Markets, Regional and Modern Stock Exchanges, International Stock Exchanges, Comparison between NSE and BSE, Raising of funds in International Markets; Indian Stock Indices and their construction, Factors influencing the movement of stock markets, indicators of maturity of stock markets, Major Instruments traded in stock markets, Myths attached to Investing in Stock Markets. Trading of securities on a stock exchange; Selection of broker, capital and margin requirements of a broker, DEMAT System  

	Module V: Money Markets & Debt Markets in India (12 Hours) 
	Money Market: Meaning, role and participants in money markets, Segments of money markets, money market instruments. Role of STCI and DFHI in money market, Debt Market: Introduction and meaning, Market for Government/Debt Securities in India, Secondary market for government/debt securities, over subscription and devolvement of Government Securities, Government securities issued by State Governments, Municipal Bonds, Corporate Bonds vs. Government Bonds 

	 
	Course/Learning Outcomes 
	After learning this course, the students will be able to: 
	CO1:​Describe the Indian banking system (Understanding) 
	CO2:​Explain the role of regulatory bodies in regulating the system (Understanding) 
	CO3:​Analyze the operative system of financial markets in India (Analyzing) 
	CO4:​Evaluate the types of debt instruments and their characteristics. (Evaluating) 
	CO5:​Elaborate the links between the theories of financial markets (Creating) 

	 
	Suggested Readings 
	1.​Khan, MY.(2010).FinancialServices(5thed.).McGrawHillHigherEducation. 
	3.​Shahani, Rakesh( 2011). Financial Markets in India : A Research Initiative. Anamica Publications 
	4.​Goel, Sandeep.(2012).Financial services.PHI. 
	5.​Gurusamy, S.(2010).FinancialServices.TMH. 
	Objective: The objective of this paper is to introduce students to the different aspects of Corporate and Business Law. To introduce them with the relevance and applications of the different laws 
	Introduction of Companies Act, 2013, meaning and characteristics of a company;types of companies including one person company, small company, and dormant company; association not for profit; illegal association; lifting of corporate veil; Registration and Incorporation of company, on-line filing of documents, promoters, their legal position ,pre-incorporation contract; on-line registration of a company, Tribunal courts like NCLT, NCLAT etc 


	Module II: Documents of Companies(12 hours) 
	Memorandum of association, Doctrine of ultra vires,  Articles of association, Doctrine of constructive notice and indoor management, prospector-shelf and red herring prospectus, misstatement in prospectus, book-building; issue, allotment and forfeiture of share, transmission of shares, buyback and provisions regarding buyback; issue of bonus shares. 

	Module III: Administration and Management of Company (12 hours) 
	Classification of directors, women directors, independent director, small shareholder’s director; disqualifications, director identity number (DIN); appointment; Legal positions, powers and duties; removal of directors; Key managerial personnel, managing director, manager; 
	Meetings:  Meetings  of  shareholders  and  board  of  directors;  Types  of  meetings,  Convening and conduct of meetings, Requisites of a valid meeting, postal ballot, meeting through video conferencing, e-voting. 
	Committees of Board of Directors- Audit Committee, Nomination and Remuneration Committee, Stakeholders Relationship Committee, Corporate Social Responsibility Committee 
	b)  ​Consideration – essential elements, exception to rule- No consideration no contract; privity of contract and consideration 
	c)  ​Capacity to contract; Free consent – coercion, undue influence, misrepresentation, fraud; Mistake – of fact and of law 
	d) ​Legality of object – agreements opposed to public policy and in restraint of marriage, trade & legal proceedings; Contingent contracts 
	e)​Performance of contract–liability of joint promisor; Consequences of breach of contract–liquidated damages and penalty 
	f)  ​Quasi contract; Indemnity    guarantee–surety’s liability 
	g) ​Bailment–Duties and liabilities of bailor and bailee, bailment of pledges; 
	h)  ​Agency–types of agency, agents duty to principal and vice-versa, ratification and revocation of agent’s authority 

	Module V: The Partnership Act, 1932 (12 hours) 
	a)  ​Nature of Partnership; Relation of partners-inter se; Relation of partners to third parties; Incoming and outgoing partners 
	b)  ​Dissolution of Firm; Registration of Firms-effect of non-registration  
	After learning this course, the students will be able to: 

	CO 2:​Explain the concepts related to the essential documents of companies (Understanding) 
	CO 3:​Explain the knowledge regarding administration of a company (Applying) 
	 CO 4:  ​Identify the legal provisions in the partnership business and its Act.  (Analysing) 
	 
	After learning this course, the students will be able to: 
	Course/Learning Outcomes:  
	After learning this course, the students will be able to: 
	CO1: Define the conceptual knowledge on industrial relations (Remembering) 
	CO2: Explain the extent to which the workers can participate in management (Understanding) 
	CO3: Apply the mechanism for resolving industrial disputes (Applying) 
	CO4: Analyse the provision for payment of wages (Analysing)  
	CO5: Discuss the legal framework of factories act (Evaluating)  
	1. C.B.Mamoria, Mamoria&Gankar, Dynamics of Industrial Relations, Himalaya Publishing House Pvt Ltd, 13th Edition, 2014  
	2. C.S. VenkatRathnam, Industrial Relations, Oxford University Press, New Delhi, 2012.  
	3. ArunMonappa, IndustrialRelations, Tata McGraw Hill Publishing Company Limited, New Delhi, 2017. 
	4. T N Chhabra, Industrial Relations and Labour Laws, Dhanpat Rai Publishing House, Edition 5th, 2013 2. S C Srivastava, Industrial Relations and Labour Laws, Vikas Publishing House.2012 




